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35.4% or 66,497,087 of USA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Typical Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 56.3 years old (1.9%
younger than average) and have a $97,534 (1.8% lower than average) annual household income.
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31.6% or 886,278 of MSP DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Typical Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 57.3 years old (.3%
younger than average) and have a $106,695 (7.7% lower than average) annual household income.
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30.3% or 553,944 of STL DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Typical Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 56. years old (3.%
younger than average) and have a $101,566 (2.5% lower than average) annual household income.
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Ed I 32.5% or 447,256 of CIN DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.

| MetLife Typical Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 56.8 years old (1.5%
E%nﬁ e | younger than average) and have a $95,480 (9.5% lower than average) annual household income.
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37.8% or 561,835 of WPB DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Typical Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 59.6 years old (1.9%
younger than average) and have a $110,856 (4.2% higher than average) annual household income.
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= T 35.4% or 66,497,087 of USA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
3 i “sn Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 6.8% less likely to be a

ﬂ MetLife college graduate, 9.6% less likely to work full-time, 38.7% more likely to be married, 2.4% more likely to

|
m ‘ be a grandparent of 1 or more children under 18.
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31.6% or 886,278 of MSP DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.

Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 7.3% less likely to be a
college graduate, 8.% less likely to work full-time, 32.9% more likely to be married, 4.2% more likely to

be a grandparent of 1 or more children under 18.
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30.3% or 553,944 of STL DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.

Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 14.5% less likely to be a
college graduate, 13.5% less likely to work full-time, 34.5% more likely to be married, 11.5% less likely to
be a grandparent of 1 or more children under 1
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32.5% or 447,256 of CIN DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.

Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 3.8% less likely to be a
college graduate, 12.7% less likely to work full-time, 38.6% more likely to be married, 1.% more likely to
be a grandparent of 1 or more children under 18.
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37.8% or 561,835 of WPB DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.

Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.7% less likely to be a
college graduate, 6.8% less likely to work full-time, 50.3% more likely to be married, 1.2% more likely to

be a grandparent of 1 or more children under 18.
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35.4% or 66,497,087 of USA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.7% more likely to own
their home, 27.6% more likely to own a higher valued home, 4.% more likely to have a single-family
home, .3% less likely to have a dog.
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31.6% or 886,278 of MSP DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 2.8% more likely to own

their home, 3.1% more likely to own a lower valued home, 1.5% more likely to have a single-family home,
7.1% less likely to have a dog.
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30.3% or 553,944 of STL DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are .6% more likely to own
their home, 1.8% more likely to own a higher valued home, 3.5% more likely to have a single-family
home, 4.8% less likely to have a dog.
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1.4% less likely to have a dog.

32.5% or 447,256 of CIN DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 3.8% less likely to own
their home, 5.3% more likely to own a higher valued home, .5% less likely to have a single-family home,
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37.8% or 561,835 of WPB DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 2.9% more likely to own
their home, 4.1% more likely to own a higher valued home, 4.4% more likely to have a single-family
home, 7.1% less likely to have a dog.
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35.4% or 66,497,087 of USA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.9% less likely to look up
D-I-Y advice online, 6.1% less likely to always vote in local elections, 13.3% less likely to belong to a gym,

.1% more likely to fly domestic past yr.
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31.6% or 886,278 of MSP DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.7% less likely to look up
D-I-Y advice online, 8.6% less likely to always vote in local elections, 9.1% less likely to belong to a gym,
10.4% less likely to fly domestic past yr.
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gym, 2.4% less likely to fly domestic past yr.

30.3% or 553,944 of STL DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 4.3% more likely to look
up D-I-Y advice online, 12.2% less likely to always vote in local elections, 6.5% less likely to belong to a
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2.9% less likely to fly domestic past yr.

( 32.5% or 447,256 of CIN DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
MetLlfe —— Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.8% less likely to look up
D-I-Y advice online, 2.2% less likely to always vote in local elections, 22.% less likely to belong to a gym,
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37.8% or 561,835 of WPB DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
MetLif =y Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.1% more likely to look
HE-!S% I.: | ' up D-I-Y advice online, .3% less likely to always vote in local elections, 15.1% less likely to belong to a gym,

4% more likely to fly domestic past yr.
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more likely to smoke cigarettes.

35.4% or 66,497,087 of USA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 1.3% less likely to use QSRs
past mo., 1.9% less likely to use Sit-Down Restaurants past mo., 3.9% less likely to use Casinos past yr., 2.2%
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31.6% or 886,278 of MSP DMA Adults 35 or older Have Dependents

Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are .1% less likely to use QSRs
past mo., .9% more likely to use Sit-Down Restaurants past mo., 7.8% less likely to use Casinos past yr.,

32.2% less likely to smoke cigarettes.
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Total Monthly QSR Users: Avg. Monthly QSR Meals:

80.3% 87.1%

30-days QSR Users: Adults 35 or older

30.3% or 553,944 of STL DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 7.8% less likely to use QSRs
past mo., 8.1% less likely to use Sit-Down Restaurants past mo., .9% less likely to use Casinos past yr., 4.9%

less likely to smoke cigarettes.
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Casinos visited past 12 months: Yes

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)
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Avg. Monthly QSR Meals:

19.7% less likely to smoke cigarettes.

32.5% or 447,256 of CIN DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 2.9% less likely to use QSRs
past mo., 4.5% less likely to use Sit-Down Restaurants past mo., 12.3% less likely to use Casinos past yr.,
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Avg. Monthly QSR Meals:

37.8% or 561,835 of WPB DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are .1% less likely to use QSRs
past mo., 3.5% less likely to use Sit-Down Restaurants past mo., 4.3% more likely to use Casinos past yr.,

21.9% less likely to smoke cigarettes.
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35.4% or 66,497,087 of USA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.

Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 13.1% less likely to have a
401K, 19.1% less likely to have an Auto Loan, 10.9% less likely to Invest/Trade Stocks Online, 13.1% less likely
to pay with their Debit Card.
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Investments Owned: Adults 35 or older
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IRA (Individual Retirement Account) - ATA%
Stocks or Stock Options
Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

or 886,278 of MSP DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 16.8% less likely to have a
15.5% less likely to have an Auto Loan, 10.9% less likely to Invest/Trade Stocks Online, 17.9% less likely

with their Debit Card.
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30.3% or 553,944 of STL DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 10.9% less likely to have a

MetLife 401K, 20.2% less likely to have an Auto Loan, 4.7% more likely to Invest/Trade Stocks Online, 14.7% less likely

n
5 ‘ to pay with their Debit Card.

Investments Owned Adults 35 or older
401K Plan

Financial Services Has and/or Uses: Adults 35 or older

818,320 .8%
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529 Plan / College Savings Plan 9.4% Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
3 8.2% Account Mortgage Loan or Home
Second Home or Real Estate Property 7.4% Equity toan
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Professional Services Used*: Adults 35 or older | pry'Past 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service

Financial Planner
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Online Investing / Stock Trading

Accountant

Real Estate Agent
Ae 7.9% B2%  70% 6a%
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Estate Planning " o T "
(*Past 12 Menths) VisA Paypal Debit Card  MasterCard Venmo Zelle Store Credit  ApplePay  CashApp  Google Pay  Discover American  Square Cash  Facebook Samsung Pay
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Divorce / Family Attorney Express Messenger
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32.5% or 447,256 of CIN DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 20.4% less likely to have a

401K, 16.9% less likely to have an Auto Loan, 42.6% less likely to Invest/Trade Stocks Online, 12.8% less likely
to pay with their Debit Card.
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37.8% or 561,835 of WPB DMA Adults 35 or older Have Dependents but Do NOT Have LIFE INSURANCE.
Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE are 14.3% less likely to have a

401K, 4.1% less likely to have an Auto Loan, .3% more likely to Invest/Trade Stocks Online, 11.5% less likely to
pay with their Debit Card.
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| Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 21 hours, 36
minutes and 2 seconds each week with All Forms of Media.

81.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 55 minutes each
| week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 21 hours, 39
minutes and 24 seconds each week with All Forms of Media.

89.8% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 8 hours and 52 minutes each
week listening to All Local AM/FM Radio, representing 11.4% of total time spent with all forms of Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 3 days, 6 hours, 33
minutes and 22 seconds each week with All Forms of Media.

81.2% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 49 minutes each
week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 3 days, 6 hours, 44
minutes and 33 seconds each week with All Forms of Media.

83.3% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 8 hours and 13 minutes each
week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 3 days, 3 hours, 50
minutes and 41 seconds each week with All Forms of Media.

77.2% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 53 minutes each
week listening to All Local AM/FM Radio, representing 8.% of totaltime spent with all forms of Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 5 hours, 42
minutes and 46 seconds each week with All Forms of Ad-Supported Media.

78.8% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 21 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 5 hours, 35

minutes and 6 seconds each week with All Forms of Ad-Supported Media.

84.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 57 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.6% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 12 hours, 23

minutes and 25 seconds each week with All Forms of Ad-Supported Media.

78.5% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 15 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 13 hours, 46
minutes and 2 seconds each week with All Forms of Ad-Supported Media.
80.5% of Adults 35 or older who Have Dependentsbut Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 54 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Media.
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S T | Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 2 days, 11 hours, 11
~ Lif minutes and 11 seconds each week with All Forms of Ad-Supported Media.

etLite 75.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an avg. of 7 hours and 32 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media.
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£ BN Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 7

§ MetLife hours and 40 minutes each day with All Forms of Ad-Supported Media. 78.8% listen to Local AM/FM
Radio for an avg. of 63.1 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 7
hours and 39 minutes each day with All Forms of Ad-Supported Media. 84.7% listen to Local AM/FM
Radio for an avg. of 68.2 minutes/day. (Local Radio delivers 12.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 8
hours and 37 minutes each day with All Forms of Ad-Supported Media. 78.5% listen to Local AM/FM
(Local Radio delivers 9.4% of Time with Ad-Supported Media.)
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 8
hours and 49 minutes each day with All Forms of Ad-Supported Media. 80.5% listen to Local AM/FM

Radio for an avg. of 67.8 minutes/day.  (Local Radio delivers 10.3% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an average of 8
hours and 27 minutes each day with All Forms of Ad-Supported Media. 75.5% listen to Local AM/FM

Radio for an avg. of 64.6 minutes/day.

(Local Radio delivers 9.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

{averoge week]
Grocery Stores
Billboards & Signs (Weekly Drivers)

ial/Real stee JADE]

Search (Google, Bing, etc.)
News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio
Non-Premium Cable TV Networks
Facebook

Local TV Stations
GamesfFantasy/Betting Sites
Amazon Prime/IMDb /FireTv.

Netflix

Toral persons:

who Have Dependents but
Do NOT Have UFE
INSURANCE

» who Have Dependents but Do NOT Have LIFE INSURANCE

Avg. Hours+Minutes/day with All
Forms of Media: Adults 35 or older

% Time Spent:

(Averoge Doy

84%

Non-Premium Cable TV

Local TV Stations
111.7

g
(5%
i
B
(o
(12,5
(o
o8
m

Billboards &
Signs (Weekly
Drivers)
LER

Local AM/FM Radio
67.6

Amazon
Prime/IMD

b/FireTV
Facebook 36.2
433
Games
/Fanta

sy/Be...

Groce. n

Email/Text/!

M/Zoom,etc

. (Personal &
Work)...

Networks
127.3

Local TV Stations
123.2

Local AM/FM Radio

67.1

Non-Premium Cable TV

Billboards &
Signs
(Weekly
Drivers)
45.6

Email/Text/|
M/Zoom,etc.
(Personal &
Work}...

Facebook
55.0

Amazon
Prime/IMD
b/FireTV
32.6

Netflix
281

New
s/We
ath...

Gam
es/Fa
nta...

Search

(Googl

e, Bing,
etc.)

27.0 Groc...

uWPB

u who Have Dependents but Do NOT Have

Ll

FE INSURANCE

uWPB

Top-13 All Forms of Ad Suggon‘ed Media (Persons & % Reach): Adults 35 or older

(averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

/ ts
Local AM/FM Radio

Non-Premium Cable TV Networks
Local TV Stations
EmailfText/IM/Zoom,etc. (Personal & Work)
Facebook

Amazon Prime/IMDb fFireTv

Gas Stations/Convenience Stores

‘Shopping (ind. Food/Auctions/Travel, etc.)

Instagram

weB

DMA

m
e TR
_mr
L — 3
m_m.

$

who Have Dependents but
Do NOT Have UFE
INSURANCE

= who Have Dependents but Do NOT Have LIFE INSURANCE
Scarborough R2 2025: Aug24-Jun25 Qual Intab

Avg. Hours+Minutes/day with All m}
Forms of Ad-Supported Media:
Adults 35 or older

944

& Time spent

(Average bay)

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 35 or older

Non-Premium Cable TV
Networks
1214

5. 2%

Local TV Stations
108.5

Amazon
Local AM/FM Prime/IMDb/FireT
Radio

64.6

Billboards &
Signs (Weekly
Drivers)
43.4

Bing, etc.)
27.0

(Personal...

News/W
eather...

| Shop
ping
(incl.
Foo...

Inst
agra
Grocer

71| vy

Facebook
34.1

Networks
1236

Local TV Stations
119.2

Non-Premium Cable TV

Local AM/FM
Radio
63.7

Billboards &
Signs (Weekly
Drivers)
456

Facebook
43.3

Amazon
Prime/IMDb/FireT
v
62.2

Search
(Google,
Bing,
etc.)...

Email/Text
/IM/Zoom,
etc.
(Persona...

shop New

ping
(incl.
Fai:

Instagr
am S
e ca.-

Groce...

= WPB

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Have Dependents but Do NOT Have LIFE INSURANCE

uWPB

soefa.ai

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance

* Share of Everything

for Anything _




4 MetLif
By
Avg. Week AIL ﬂgmdio (Persons & % Reach): Adults 35 or older

Local AM/FM Radio
Podcasts

SiriusXM

Spotify

YouTube Music
Owned Music
Amazon Music

TV Music Channels

L& 52,429,667 or 78.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
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listen to Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day representing
43.8% of all time spent daily with Ad-Supported Audio.
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750,879 or 84.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
listen to Ad-Supported Local AM/FM Radio for an average of 68.2 minutes every day representing
49.8% of all time spent daily with Ad-Supported Audio.
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434,777 or 78.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day representing
44 .8% of all time spent daily with Ad-Supported Audio.
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- 360,149 or 80.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
listen to Ad-Supported Local AM/FM Radio for an average of 67.8 minutes every day representing
44.% of all time spent daily with Ad-Supported Audio.
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424,217 or 75.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
listen to Ad-Supported Local AM/FM Radio for an average of 64.6 minutes every day representing
41.5% of all time spent daily with Ad-Supported Audio.
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52,429,667 or 78.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE

J MetLlfe = “sn listen to Ad-Supported Local AM/FM Radio for an average of 63.1 minutes every day representing
e m g 43.8% of all time spent daily with Ad-Supported Audio.
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750,879 or 84.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
MetLife == Ms P listen to Ad-Supported Local AM/FM Radio for an average of 68.2 minutes every day representing

49.8% of all time spent daily with Ad-Supported Audio.
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434,777 or 78.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE

listen to Ad-Supported Local AM/FM Radio for an average of 62.3 minutes every day representing
44.8% of all time spent daily with Ad-Supported Audio.
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360,149 or 80.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE

listen to Ad-Supported Local AM/FM Radio for an average of 67.8 minutes every day representing
H.%UQ " 44.% of all time spent daily with Ad-Supported Audio.
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o ST - 424,217 or 75.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
J MetLife K listen to Ad-Supported Local AM/FM Radio for an average of 64.6 minutes every day representing
m o 41.5% of all time spent daily with Ad-Supported Audio.

Weekly 20.3% Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 35 or older

"Share of Ad-Supported Audio” - EEN

who Have Dependents but WPB
Do NOT Have LIFE
INSURANCE

21.2%

16.8%

14.3% 15 g9 14.1% 13.8%

13.4%

0,
8.5% 83% 79 1%

319 38% 1% 7% 48% 52%

48,022 122,794 40,427 135,423 17,478 56,691 28,803 84,317 26,742 77,475

6.8% 7.0%

© 424,217 1,193,306

94,437 198,530

80,487 192,241

95,077 315,532

79,197 205,205

Local AM/FM TV Music Pandora Podcasts YouTube Music Amazon Music Spotify SiriusXm All Others iHeartRadio
Average H
Dtk b Radio Channels
= b . LIRAN [ ]
Wno rave vepenaents bu (o] ave
wrs DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab 944 WESTPALM BEACH-BOCA RATON ~ DMA  Scarborough R2 2025: Aug24-Jun25  Qual Intab 2,687 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. i for Anything _ =

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



52,429,667 or 78.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country,
Classic Rock, and Pop Contemporary Hit Radio.
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750,879 or 84.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits, Adult
Contemporary, and Classic Rock.
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434,777 or 78.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, New Country, Adult
Contemporary, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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360,149 or 80.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country,
News/Talk/Information, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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. 424,217 or 75.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock,
Pop Contemporary Hit Radio, and Country.
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' 45,048,143 or 67.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations for an average of 109.9 minutes every day representing
33.8% of all time spent daily with Ad-Supported Video.
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641,022 or 72.3% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations for an average of 111.1 minutes every day representing 32.6%
of all time spent daily with Ad-Supported Video.
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426,864 or 77.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations for an average of 123.4 minutes every day representing 32.8%
of all time spent daily with Ad-Supported Video.
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294,798 or 65.9% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations for an average of 147.3 minutes every day representing 36.2%
of all time spent daily with Ad-Supported Video.

| MetLife ==

EAED

Avg. Week AII Vrdeo (Persons & % Reach): Adults 35 or oIder

Local TV Stations

Non-Premium Cable TV.. Amaz
Arzon Prime/INDSFreTV s o
R e, e/

YouTube Video mm Non-Premium Cable TV Networks Non-Premium Cable TV Networks Db/Fi

Roku + The Roku Channel mm 121.0 127.8 rel...

AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV {any Hulu)

Time spent:

P — T
P — R

Avg. Hours+Minutes/day with
Video: Adults 35 or older

Avg Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

YouTu AppleT
be V+,fu...

Param
ount...

Roku + AppleT

The
Netflix Vi fu..

e Roku

TikTok Chan...
b A T D ||
oca oulube

T e — e 28 "

i 0 Have Dependents

Disney+ 18.4% v Dependent 151.2 151.2 26.8
INSURANCE

Premium Cable TV Networks

m"% 3%

mwho Have Dependents but Do NOT Have LIFE INSURANCE mCIN

Hulu/
Hulu...

m who Have Dependents but Do NOT Have LIFE INSURANCE

mCIN

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 35 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local TV Stations

Non-Premium Cable TV... m 63. 70

Amazon Prime/IMDb/FireTV

YouTube Video _!m
Amazo Amazo
TikTok m 25.9% . A
S pmm— Prime/ prime/
Bak Non-Premium Cable TV MDb/Fi Non-Premium Cable TV MDb/Fi
Hulu/Hulu + Live TV (any Hulu m
/! (any Hulu) m ¢ Networks reTv Networks reTv
Paramount+ mm Avg. Hours+Minutes/day with Ad- 117.9 4zl 124.3 46.1
AppIeTV+fubo, Pluto, Tubi, etc. m il e ol
% uiu
Netflix Tik TikT..

Roku + The Roku Channel
Disney+
Premium Cable TV Networks

CIN

DMA Scarborough R2 2025: Sep24-Jul25

Total Persons: % rime Spent:

71.5%

29.8%

mur

8.1%
PR — 7%
0.
i 80
INSURANCE
# who Have Dependents but Do NOT Have LIFE INSURANCE
Qual Intab 633

6:57

who Have Dependents but CIN
Do NOT Have UFE

- - ro O L
B R SR EEEE :e

ECIN

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

ulu +...
YouTub | '@ S

Local TV Stations e Video

1473 235 Netfl...

147.1

AppleT...

Local TV Stations

YouTube
Video
25.6

= who Have Dependents but Do NOT Have LIFE INSURANCE

uCIN

soefa.ai

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance

* Share of Everything
for Anything _



% Time spent.

Non-Premium Cable TV... m 2 .3% m

Local TV Stations

Amazon Prime/IMDb/FireTV
Netflix

YouTube Video
AppleTV+fubo,Pluto, Tubi, etc.
Roku + The Roku Channel
TikTok

Hulu/Hulu + Live TV {any Hulu)
Premium Cable TV Networks
Peacock

Paramount+

Disney+

m 55.6%
P ——
m

Avg. Hours+Minutes/day with
Video: Adults 35 or older

R R —
= Do NOT Have UFE
INSURANCE

PR 072

» who Have Dependents but Do NOT Have LIFE INSURANCE mWPB

397,980 or 70.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations for an average of 108.5 minutes every day representing 28.6%
of all time spent daily with Ad-Supported Video.
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— 45,048,143 or 67.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
MetL|fe = watch Ad-Supported Local TV Stations for an average of 109.9 minutes every day representing 33.8%
'.'%’:‘5 " of all time spent daily with Ad-Supported Video.
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641,022 or 72.3% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
MetLife =& watch Ad-Supported Local TV Stations for an average of 111.1 minutes every day representing 32.6%
[ e S| of all time spent daily with Ad-Supported Video.
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426,864 or 77.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE

watch Ad-Supported Local TV Stations for an average of 123.4 minutes every day representing 32.8%
of all time spent daily with Ad-Supported Video.
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. 294,798 or 65.9% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
MetL|fe watch Ad-Supported Local TV Stations for an average of 147.3 minutes every day representing
EW - "‘ 36.2% of all time spent daily with Ad-Supported Video.
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397,980 or 70.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations for an average of 108.5 minutes every day representing
28.6% of all time spent daily with Ad-Supported Video.
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4 MetLife
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' 45,048,143 or 67.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Local News - Morning, Movies, and Dramas.
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2k | 641,022 or 72.3% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
] MetLife - watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Sports, Comedies, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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426,864 or 77.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Comedies, Sports, Dramas, and Movies.
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' 294,798 or 65.9% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Movies, and Dramas.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Local TVStatmn Programs (Persons & % Reach): Adults 35 or older
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' 397,980 or 70.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies,
Sports, Local News - Morning, Movies, and Dramas.
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Avg. Week All eigital (Persons & % Reach): Adults 35 or older
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47,073,839 or 70.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Social Media for an average of 142.9 minutes every day representing 28.3% of all

time spent daily with Ad-Supported Digital Media.
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657,795 or 74.2% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Social Media for an average of 109.1 minutes every day representing 23.7% of all
time spent daily with Ad-Supported Digital Media.
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390,220 or 70.4% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Social Media for an average of 150.2 minutes every day representing 28.6% of all
time spent daily with Ad-Supported Digital Media.
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307,490 or 68.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Social Media for an average of 137.6 minutes every day representing 24.9% of all
time spent daily with Ad-Supported Digital Media.
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338,540 or 60.3% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Social Media for an average of 127.3 minutes every day representing 22.4% of all
time spent daily with Ad-Supported Digital Media.
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47,073,839 or 70.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 49.9 minutes every day representing 36.7% of all time
spent daily with Ad-Supported Social Media.
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657,795 or 74.2% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 40. minutes every day representing 38.% of all time
spent daily with Ad-Supported Social Media.
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390,220 or 70.4% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 56.8 minutes every day representing 40.9% of all time
spent daily with Ad-Supported Social Media.
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o~ T 307,490 or 68.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
| MetLife ] use Ad-Supported Facebook for an average of 43.7 minutes every day representing 33.8% of all time
spent daily with Ad-Supported Social Media.
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338,540 or 60.3% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 34.1 minutes every day representing 30.1% of all time
spent daily with Ad-Supported Social Media.
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E Ny 47,073,839 or 70.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE

MetLife use Ad-Supported Facebook for an average of 49.9 minutes every day representing 36.7% of all time
BRE=n N spent daily with Ad-Supported Social Media.
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657,795 or 74.2% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 40. minutes every day representing 38.% of all time
spent daily with Ad-Supported Social Media.
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. 390,220 or 70.4% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
use Ad-Supported Facebook for an average of 56.8 minutes every day representing 40.9% of all time
spent daily with Ad-Supported Social Media.
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307,490 or 68.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE

= cl N use Ad-Supported Facebook for an average of 43.7 minutes every day representing 33.8% of all time
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75.1%

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 35 or older

Weekly
Reach %

"Share of Ad-Supported Social Media"

who Have Dependents but CIN
% of Weekly Do NOT Have LIFE
Time Spent wi
Ad-Supported 41.4% INSURANCE
Social Media:
30.3% 30.5% 31.5%
24.1%
22.4%
Rl 20.3% =

20.8%

19.1% 19.7%

18.7%

15.1% 2515
3.9%
B 05

4.9%
85,417 271,547

71,959 53,545

107,704 282,353

*"307,490 1,033,961

Average Facebook
Daily Minutes

135,734 419,921
YouTube Video

185,219 499,228 140,916 356,615

Instagram TikTok Pinterest X Linkedin Snapchat Blogs/Message Reddit
Boards (read

Using Ad-Supported
Social Media:
® who Have Dependents but Do NOT Have LIFE INSURANCE m CIN
CiN DMA Scarborough R2 2025: Sep24-jul25 Qual Intab 633 CINCINNAT! ~ DMA Scarborough R2 2025: Sep24-jul25 Qual Intab 2033 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. i for Anything _ ©

97,626 257,971 90,919 308,357 67,654 175,011

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance




- N : - ‘7 338,540 or 60.3% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
| MetLife Bi> use Ad-Supported Facebook for an average of 34.1 minutes every day representing 30.1% of all time
: ] spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 48,862; Social Media: 40,821; Local TV: 23,153; Non-Prem. Cable: 20,896
reaching Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANC

All Other Digital Media: 62,499;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 28,137; Social Media: 25,942; Local TV: 17,972; Non-Prem. Cable: 15,738
reaching Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANC

All Other Digital Media: 45,054;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 23,380; Social Media: 20,229; Non-Prem. Cable: 11,913; Local TV: 11,160
reaching Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANC

All Other Digital Media: 31,395;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 36,947;
Local Radio: 27,265; Social Media: 21,277; Non-Prem. Cable: 17,459; Local TV: 14,466
reaching Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANC
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Top-13 Out-o_f -Home Media (Persons & % Reach): Adults 35 or older

{average week)

Grocery Stores
Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Podcasts

SiriusXmM

Drug Stores

Spotify

Restaurants & Bars

YouTube Music

Owned Music

60,869,875 or 91.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 48.4 minutes per day driving, seeing Billboards and Signs. 69.% Listen to Local
Radio Stations Out-of-Home for an average of 41.7 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio
Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores

Shopping Malls
55.9 ) Groce!
Podcasts Avg. Hours+Minutes/day with Out- S 58.5 Mon Ty
3 v /day Movie Grocery | SiriusX The:::s SiriusXM  Stores
Drug Stores m 22.3% Theaters Stores 149 9.8 9.0
Restaurants & Bars M Usoge X Restaurants
who Have Dependents but msp AM/FM Radio AM/FM Radio & Bars Podcasts
Movie Theaters m m" Do NOT Have LIFE "50 3 ,48 8 14.6 3
: INSURANCE g . 6
et Es
# who Have Dependents but Do NOT Have LIFE INSURANCE = MSP w who Have Dependents but Do NOT Have LIFE INSURANCE u MsP

Total Persons:
g 98.1%

(2 006062 7i.6%
R e T

837,434 or 94.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 55.9 minutes per day driving, seeing Billboards and Signs. 74.1% Listen to Local

Radio Stations Out-of-Home for an average of 45.1 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

(Average week)
‘Grocery Stores
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502,445 or 90.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 57.1 minutes per day driving, seeing Billboards and Signs. 68.7% Listen to Local
Radio Stations Out-of-Home for an average of 41.2 minutes/day.
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 35 or older
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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411,606 or 92.% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 54. minutes per day driving, seeing Billboards and Signs. 70.4% Listen to Local
Radio Stations Out-of-Home for an average of 44.8 minutes/day.

Billboards & Signs
(Weekly Drivers)
54.0

AM/FM Radio
46.6

Walking in
Towns, Cities,
Downtown
Areas
19.2

Grocery

Restaurants & | Stores

SiriusXm
9.4

Billboards & Signs
(Weekly Drivers)
52.8

AM/FM Radio
48.7

Walking in

Towns, Cities,

Downtown
Areas
18.5

Restaurants
& Bars
13.5

Sir

Shopping
Malls

17:1

Grocery P
Stores s
7.5 6.1
You |Gas | Sp
Tub [SES
(5
M...

» who Have Dependents but Do NOT Have LIFE |

INSURANCE

mCIN

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 35 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio

Walking in Towns, Cities, Downtown...
Gas Stations/Convenience Stores
Shopping Malls

Drug Stores

Podcasts

Restaurants & Bars

TV Music Channels

Retail Stores

Doctors' Offices/Hospitals

YouTube Music

DMA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Total Persons

bsasgsol
R ———————
e 1 L

D el
O T — T
R e
(7065 | 2050

Adults 35 or older
[ 17.c: pm
uane [
e who Have Dependents but
0 DoNOT Have e

(a5 | 0

u who Have Dependents but Do NOT Have LIFE INSURANCE
Scarborough R2 2025: Sep24-iul25 Qual Intab

mCIN
633

fmzeom

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Billboards & Signs (Weekly Drivers)
54.0

AM/FM Radio
44.8

Walking in Towns,
Cities, Downtown
Areas
19.2

Shopping
Malls
16.0

Grocery | Retail
Stores Stores
8.7 7.4

Restaurants &
Bars
146

YouTu...
Doctors’
Offices/Hospit
als

13.3

Podc

Dru...

Billboards & Signs (Weekly Drivers)
52.8

AM/FM Radio
46.2

Towns, Cities,
Downtown
Areas
18.5

Restaurants &
Bars
135

Doctors’
Offices/Hospit
als

129

Grocery Retail
Stores

Podc 3
Ga| Dr-

Shopping Malls
171

Stores
7.5 6.8

YouTube
Music...

= who Have Dependents but Do NOT Have LIFE INSURANCE

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance

mCIN

* Share of Everything

for Anything _



Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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532,478 or 94.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 43.4 minutes per day driving, seeing Billboards and Signs. 66.% Listen to Local
Radio Stations Out-of-Home for an average of 42.7 minutes/day.
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60,869,875 or 91.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend
an average of 48.4 minutes per day driving, seeing Billboards and Signs representing 36.7% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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average of 55.9 minutes per day driving, seeing Billboards and Signs representing 38.9% of all Time Spent
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average of 57.1 minutes per day driving, seeing Billboards and Signs representing 41.3% of all Time Spent
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411,606 or 92.% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an
average of 54. minutes per day driving, seeing Billboards and Signs representing 40.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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532,478 or 94.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE spend an
average of 43.4 minutes per day driving, seeing Billboards and Signs representing 34.9% of all Time Spent
[ | with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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837,434 or 94.5% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 55.9 minutes per day driving an average of 32.5 miles each day and are 16.5%
more likely to use |-35E north of 1-94 than the Metro average.

Employment Zip Codes: Adults 35 or older
1.91%

|

1.23%

1.70%
0.96%

ii

e
g
ES

1.35%

0.95%
1.27%

3 -
§
:

e
%
¥

]
=

1.13%
0.42%

1.11%

50

&
8 B
3

3

1.18%

= Share of Everything
for Anything _

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance




Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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502,445 or 90.7% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 57.1 minutes per day driving an average of 33.2 miles each day and are 22.4%
more likely to use Stan Musial Veterans Memorial Bridge than the Met
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1-275
I-75
I-71

Dixie Highway
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1-471

US 22 (Montgomery Road)

Ronald Reagan Cross County Highway
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Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 35 or older
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411,606 or 92.% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 54. minutes per day driving an average of 31.5 miles each day and are 9.2%
more likely to use Dixie Highway than the Metro average.
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532,478 or 94.8% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
spend an average of 43.4 minutes per day driving an average of 25.3 miles each day and are 22.6%
more likely to use 45th Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older Top-26 Residential Zip Codes: Adults 35 or older Top-26 Employment Zip Codes: Adults 35 or older
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16,991,318 or 25.6% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11. minutes every day representing

35.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 35 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Toml persons:

2.6%

2.7%
® who Have Dependents but Do NOT Have LIFE INSURANCE

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

who Have Dependents but Do
NOT Have LIFE INSURANCE

% Time Spent:

usa

1.5%

Local Daily
Newspaperis)
(Sunday)

121

Local Daily
Newspaper(s)
(Daily+Sunday)
110

New York Times
(Daily)

New York Times (Sunday)
104 80

Advertising
{excluding Catalogs)

78

USA Today (Daily)
81

Magazines
72

Wall
Street
Journal
(Daily)
40

Local Daily
Newspaper(s)
(Sunday)
124

Local Daily
Newspaper(s)
(Daily=Sunday)
112

USA Today (Daily)
86

(excluding
Catalogs)
7.7

New York Times
New York Times (Sunday) (Daily}
103 75

wall

Street

Journal

(Dail...
Local Daily Newspaper(s) Catalo

{Daily Magazines g

100 75 37 AN focal

mUsA

= who Have Dependents but Do NOT Ha

ve LIFE INSURANCE

mUSA

Avg. Week Ad- Suggorted AH Prmt Media (Persons & % Reach): Adults 35 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

wall Street Journal [Daily)

Magazines

Catalogs

USA Today (Daily)

Books

USA USA Projection

Scarborough R2 2025: Sep24-Aug25
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42.963.4 | 22.8%

6295771 3.3%

= who Have Dependents but Do NOT Have LIFE INSURANCE
Qual Intab 8096

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 or alderm

who Have Dependents but Do m
NOT Have UFE INSURANCE

5 Time Spent:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

usa

Local Daily
Newspaper(s)
(Sunday)
121

Local Daily
Newspaper(s)
(Daily+sunday)
110

Local Daily

Newspaper(s) (Daily

Direct Mail

Advertising

(excluding

Catalogs)
78

'USA Today New York
(Daily) Times {Daily)

a1 20 Catalo.

New York Times
(Daity+Sunday)
92

Magazines
7.2

Local Daily
Newspaper(s)
(Sunday)
124

Local Daily
Newspaper(s}
(Daily+Sunday)
112

New York Times
(Daily+Sunday)
89

Local Daily
Newspaper(s) (Daily
100

Direct Mail Adwi ng
(excluding Catalogs)
77

Magazines
USA Today

(Daity)
86

New York Times (Daily)

Catalogs
75 3.7

musa

USA Projection

Scarborough R2 2025: Sep24-Aug25

= who Have Dependents but Do NOT Have LIFE INSURANCE

Qual Intab
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g MetLlfe

319,515 or 36.1% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 13. minutes every day representing
39.8% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Totol Persons:
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
Books

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

-' i

Magazines

# who Have Dependents but Do NOT Have LIFE INSURANCE

% rime spent.

m_m"
m M

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

who Have Dependents but Do
NOT Have UFE INSURANCE

mMsp

Local Daily
Newspaperis)
(Sunday)
150

Local Daity
Newspaper(s)
(Daily+Sunday)
130

New York Times (Sunday)
ns

New York Times

USA Today (Daily)
10.0

Local Daily
Newspaper(s)
(Sunday)

. . 132
Direct Mail

Advertising
New York Times {excluding
(Daily) Catalogs)
94 75
e

Local Daily
Newspaper(s)
Magazines Catalogs {Daily+Sunday)

6.7 a0 33 122

New York Times

USA Today (Daily) New York Times Magazines
107 (Daily) 7.0
86
Walt
Stree
t
Catalogs Joun
3

Direct Mail
Adverti
(excloding
Catalogs)
75

# who Have Dependents but Do NOT Have LIFE INSURANCE

u MSP

Avg. Week Ad-Supported AIJ Print Media (Persons & % Reach): Adults 35 or older Avg

Persons:

Local Daily Newspa per(s) (Daily+Sunday)

A ... . [ — T

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)

All Local Weekly Newspapers

USA Today (Daily) m

Catalogs @

Wall street Journal (Daily)

New York Times (Daily+Sunday) m m

e —
Cisziol S s

I.!.T.!

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 or older

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local Daily
Newspaper(s)
(Sunday)
140

tocal Daily
Newspaper(s) (Daily

New York Times
(Sunday)
118

Local Daily
Newspaper(s)
(Sunday)
132

Direct Mail

New York Times (Daily)
New York Times (Sunday)
Magazines

Books

MSP DMA

Scarborough R2 2025: Aug24-Jul25

(oo o
(o535 | e
i 504

# who Have Dependents but Do NOT Have LIFE INSURANCE
Qual Intab 616

who Have Dependents but Do
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mMSP
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Local Daily

Newspaper(s) New York

Magazines

Local Daily
Newspaper(s)

(DailysSunday)
130

(Daily+Sunday)

Times (Daily)
94 Catalo... 122

Local Daily
Newspaper(s) (Dally = USA Today (Daily)
12 10.7

(excluding
Catalogs) Magazines
New York 75 70
New York
Times (Daily)

Times
(Daity+Sunday)

95 86 Catalo..
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- 139,764 or 25.2% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every day representing
33.7% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)

Toral persons

Local Daily Newspaper(s) (Sunday) gy 001 20. 1%

USA Today (Daily)

All Local Weekly Newspapers
‘Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

who Have Dependents but Do
NOT Have LIFE INSURANCE

= who Have Dependents but Do NOT Have LIFE INSURANCE uSTL

Local Daily Newspapesis)

(Su

New York Times 1 Journal (Sunday)
(Sunday) (Daily) i 112
9.7 9.7

Direct Mail
Advertising
USA Today (Daily) (excluding
89 Catalogs)
.1

New York Times
(Daily+Sunday) Catalogs
82

41

Local Daily Newspaper(s)

Local Daily

New York Times
(Sunday)

Newspaper(s)
(Daily

97 93

USA Today (Daily)

Direct Mail Advertisii
(excluding Catalog

New York Times
87 (Daily+Sunday)

New York
Times (Daily)
80 63

Wall Street
Journal (Daily)
51

Catalogs
39

m who Have Dependents but Do NOT Have LIFE INSURANCE

mSTL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg. Day Ad-Supported Print Media (% Time Spent & A

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

wall Street Journal (Daily)

New York Times (Daily+Sunday)
Catalogs

New York Times (Daily)

New York Times (Sunday)

Books

STL DMA

Scarborough R2 2025: Aug24-Jui25

rotal persons

5 Time g

Avg. Hours+Minutes/day with Ad-

who Have Dependents but Do
NOT Have LIFE INSURANCE

® who Have Dependents but Do NOT Have LIFE INSURANCE
Qual Intab 613

mSTL
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Supported Print Media: Adults 35 or older m

vg. Minutes/day Spent): Adults 35 or older

Local Daily
Newspaper(s)
(Daily+Sunday)
105

Local Daily
Newspaper(s)
(Sunday)
112

Wall Street Journal (Daily)
a7

New
York
Local Daily Newspaper(s) Times
(Daily i (Daily)
93 B1 66

Local Daily
Newspaper(s)
{Daily+Sunday)
102

Direct Mail Advertising
(excluding Catalogs)
81

Local Daily
Newspaper(s)
(Daily

(Daily+Sunday)
93 8.0

New York Times

New York Times
(Daily)
63

Wall Street
Journal (Daily)
5.1

= who Have Dependents but Do NOT Have LIFE INSURANCE

-

soefa.ai
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- 89,099 or 19.9% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 11. minutes every day representing 33.8%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Toeal persons

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail

Local Daily Newspa per(s) (Sunday) (excluding Catalogs) Mew York Times (Sunday)
116

= USA Today (Daily)
X 91
Books mm Local Daily Local Daily
Newspaper; Newspaper(s)

Avg. Hours+Minutes/day with All e i St ks 125
. . all Street. Journal
Print Media: Adults 35 or older New York Times

mm S i (Daily)

43 484 9 77 72 (Daily)

A1 39 o5 A

aioai | 308 - : street

‘Wall Street Journal (Daily)
New York Times (Daily+Sunday)
USA Today (Daily)

Magazines
Direct Mail

” —
Advertising Sournal

Local Daity (Daily)

Newspaper(s)

Local Daily

New York Times (Sunday)
Newspaper(s) {excluding

New York Local Daily Newspaper(s)

New York Times (Daily)

All Local Weekly Newspapers

who Have Dependents but Do
NOT Have LIFE INSURANCE

B
R 4%

= who Have Dependents but Do NOT Have LIFE INSURANCE mCIN

(Daily+Sunday)
110

Magazines | Catalogs (Daily+Sunday) Catalogs) 30

56 43 1.7 1.7

Times (Daily)
71 All toeal..

uCIN

w who Have Dependents but Do NOT Have LIFE INSURANCE

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg.

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 35 or older

rotal persans % Time Spent

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

Local Daily
Newspaper(s) (Daily
a9

Catalogs Local Daily New York Times
Newspaper(s) (Daily  (Daily+Sunday)

105 99

Local Daity
" Newspaper(s)
2% (sunday)

121
Avg. Hours+Minutes/day with Ad- m
Supported Print Media: Adults 35 or oldum

Catalogs) Local Daily
85 Newspaper(s)
(Sunday)

128

Wall Street Journal (Daily)

New York Times (Daily+Sunday)
USA Today (Daily) New York Times

‘D';"';s;""“’ Direct Mail

Magazines =
Advertising

Wall Street
Journal (Daily)

New York Times
(Daily)
7.1

New York Times (Sunday)

Magazines
Local Daily New York g 72
Mewspaper(s) T Times
(Daily+Sunday) i (Daily)
17 83

Local Daily
Newspaper(s)
(Daily+Sunday) Magazines
110 77 56

New York Times (Daily)

0.9%
1.1%

P 5%
0.0%
® who Have Dependents but Do NOT Have LIFE INSURANCE
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129,125 or 23.% of Adults 35 or older who Have Dependents but Do NOT Have LIFE INSURANCE read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 13.2 minutes every day representing
36.4% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 orolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Books

New York Times (Daily+Sunday)

Mew York Times (Sunday)

New York Times (Daily)

All Local Weekly Newspapers

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Total Persans ¥ Time 5

820

20.7%

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

257
mm

e e %Y who Hove Dependerts butbo wes
NOT Have UFE INSURANCE
21,287 . }.;‘?ﬁﬁ
u who Have Dependents but Do NOT Have LIFE INSURANCE uWPB

Local Daily
New s)

Local Daily
Newspaper(s)
(DailysSunday)
132

New York Times
(Daily)
116

tocal Daily
Newspaper(s) (Daily
s

(excluding Catalogs)
79

Magazines

Catalogs

USA Today (Daily)
96 36

New York Times (Sunday)
123

Local Daily
Newspaper(s)
(Sunday)
140

Local Daily
Newspaper(s)
(DailysSunday)
125

Local Daily Newspaper(s)
(Daily
109

New York
(Daily)
92

Magazines

USA Today (Daily)
72

= who Have Dependents but Do NOT Have LIFE INSURANCE

= WPB

Avg. Week Ad-Supported AM Print Media (Persons & % Reach): Adults 35 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

All Local Weekly Newspapers

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Books

WpPB DMA

otot persons: 16 Floe et

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 35 or old‘uM

who Have Dependents but Do
NOT Have LIFE INSURANCE

m. o

= who Have Dependents but Do NOT Have LIFE INSURANCE
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EWPB
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vg. Minutes/day Spent): Adults 35 or older

Local Daily
Newspaper(s) (Sunday)

New York Times (Daily+Sunday)
133

Local Daily Newspaper(s)
(Daily+Sunday)
132

Direct Mail

Advertising

(excluding

Catalogs)
79

USA Today (Daily)
9.6

Local Daily Newspaper(s)

(Daily
115

Magazines Catalogs
7.5 36

New York Times (Sunday)
123

Local Daily
Newspaper(s) (Sunday)
140

New York Times
(Daily+Sunday)
108

Local Daity
Newspaper(s)
(Daily+Sunday)
125

Local Daily Newspaper(s)
(Daity
109

USA Today
(Daily)
72

Direct Mail Advertising
{excluding Catalogs)  Cata
3

® who Have Dependents but Do NOT Have LIFE INSURANCE

soefa.ai

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance
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"Advertising Actions"

P35+ who Have Dependents but Do NOT Have LIFE INSURANCE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 67,630,975

Local AM/FM Radio 29,302,004 15 4%

Video Streaming Services gEprymm o

Newspapers

0

22,130,709 11.6%

Audio Streaming Services

16,534,815

USA

Billboards 16,421,800

Podcasts 17.591.850

m P35+ who Have Dependents but Do NOT Have LIFE INSURANCE (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P35+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Sep24-Aug25 Quallintab: 6692 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a . al for Anything «
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"Advertising Actions"

P35+ who Have Dependents but Do NOT Have LIFE INSURANCE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

972,651 34.7%
DirectMail wrmp 25.3%
Websites  gerygpry 32.3%

632, 387

Social Media

Broadcast, Cable, & Sat TV

Local AM/FM Radio 446,765

Local Broadcast TV 448,433 :

M spigers
Cable TV Networks  grevyiyr 14.0%

Video Streaming Services

AT
Billboards Jo2EeS MINNEAPOLIS-ST. PAUL

Audio Streaming Services gy S

W P35+ who Have Dependents but Do NOT Have LIFE INSURANCE (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P35+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST.PAUL  DMA  Scarborough R22025:Aug24-Jul25 Qualintab: 523 Share 6f Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a 0 al for Anything «
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"Advertising Actions”

P35+ who Have Dependents but Do NOT Have LIFE INSURANCE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 602,952 33.0%
Websites 563,919 30.9%
Direct Mail 471,189 25.8%

Broadcast, Cable, &Sat TV g 22 8%

Local Broadcast TV 325,637 17.8%

Cable TV Networks :

304,655 16.7%

Local AM/FM Radio gageres 15.2%

Hewspapers
Podcasts
; : ST. LOUIS
Biltvoards SLious

Audio Streaming Services

135,906 7.4%
m P35+ who Have Dependents but Do NOT Have LIFE INSURANCE (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P35+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR22025:Aug24-Jul25 QualIntab: 501 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a.al for Anything =

(Marital status summaries: Married OR Parent of child under 18: Yes OR Lifestyle characteristics: Have child entering/in college) AND NOT Lifestyle characteristics: Have life insurance



"Advertising Actions"”

P35+ who Have Dependents but Do NOT Have LIFE INSURANCE (Shopped/Visited/Bought
past 3mos Due to Ads on %)

Social Media

459,081

Websites  grsrrn 33.8%

Direct Mail gyrpre 32.6%

Broadcast, Cable, & Sat TV

\ ’

332,844 24.2%

Local AM/FM Radio

243,752 17.7%

Cable TV Networks 929,695 16.7%
Local Broadcast TV  gretemn 17.4%
Newspapers 180.236 13.1%

Video Streaming Services e T 126%

Podcasts T o

Billboards

CINCINNATI

111,827 8.1%

Audio Streaming Services

110,252 ~ 8.0%

m P35+ who Have Dependents but Do NOT Have LIFE INSURANCE (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P35+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R22025: Sep24-Jul25 Quallntab: 510 ! Share of Everything
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 Mettife "Advertising Actions'

e sicon il P35+ who Have Dependents but Do NOT Have LIFE INSURANCE
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 538,605 36.3%
Websites 536,421 36.1%
Direct Mail 420,510 28.3%

Broadcast, Cable, & Sat TV

Cable TV Networks
Local Broadcast TV 296,90'37 -
Newspapers 2@’144'

Video Streaming Services 203,480 13 70

Local AM/FM Radio 201,609 e
Podcasts  prrsrn 7.8% | '
130,068 8.8%
Billboards gy =T
m P35+ who Have Dependents but Do NOT Have LIFE INSURANCE (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P35+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WESTPALM BEACH-BOCARATON DMA ScarboroughR22025:Aug24-Jun25 Qualintab: 812 * Share of Everything
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